D ARO

DIGITAL STRATEGY

WHAT EVERY LUXURY HOTELIER SHOULD KNOW ABOUT
COMMUNICATING THEIR HEALTH & SAFETY MEASURES
ONLINE

As we look forward to having greater control over the Coronavirus spread and returning from isolation, it is perhaps the best
time to regroup, reimagine, and re-strategize to ready the hospitality sector for what comes next. Measures such as social
distancing are likely to remain in place. Proper precautions will ease the risk of COVID-19 spread in your hotel; displaying this
information well online will build trust with potential guests and clients also.

ACCOMMODATION

v" Update pages linked to health & safety guidelines.

v" Highlight any new measures in the hotel on your website landing pages. For example if the hotel is minimising lift
usage from reception and providing clear signage for new lift rules, show this on your website.

v' Make staff accessible to guests via phone, emails, and guest apps.

v' Users engage better with video, so a video about the health and safety guidelines can help put their mind at ease.
Add it to the rooms page and your policy page.

v' Contactless check-in/check-out and payment is the easiest and fastest way and can be a deciding factor for guests.
Highlight this on the booking engine.

v' To add any special preferences to one's order, communication can easily be done through a Live Chat function on
your website or over the phone. Hoteliers can provide support in urgent situations or discuss any extra
requirements on their stay with no personal contact involved.

v If guests are required to complete any extra steps, let them know by updating it on key areas of the website and in
the booking confirmation email.

v" Moreover, it's a good idea to have a page like this: https://www.sneemhotel.com/covid19

Don't Miss Out Our Blogs about Contactless procedures:

7 Ways to Improve Your Guests’ Experience Using QR Codes

Use QR Codes to Quickly Increase Guest Engagement

WEDDINGS

v' Update pages and link them to health & safety policy.

v" Show how a social distanced wedding would work on your website. For instance, you can record a venue tour and
show behind the scenes at bridal boutiques.

v" Your staff must wear a mask for their own protection and show this in your virtual tour and you could even consider
offering a service to order custom masks for guests.

v" Announce the time between appointments for cleaning in your video (venue tour) or update your wedding FAQ
with information about cleaning.

v Try to offer a ‘hybrid’ wedding by highlighting any options for incorporating guests at home.

v" Show that the hotel considers all of the possible requirements for guests' safety.

v Create a floor plan that incorporates smaller dance floors that are spread throughout the space and add it to your

website.


https://www.sneemhotel.com/covid19
https://www.arodigitalstrategy.com/blog/2020/10/07/technology/7-ways-to-improve-your-guests-experience-using-qr-codes/73-120/
https://www.arodigitalstrategy.com/blog/2020/10/07/technology/use-qr-codes-to-quickly-increase-guest-engagement/73-119/
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v" You could write a guide for couples getting married during the pandemic and provide them with tips such as:

v Inlieu of a guest book, leave an envelope, pen, and piece of paper at each guests’ seat for them to write a
note and leave itin a designated box at the end of the night (the couple can read through them after letting
them sit for a few days).

v Highlight any options you suggest to help couples reschedule their events due to COVID-19.

v When posing groups, bring something small to mark the ground where you want each family member or
person in the wedding party to stand.

v~ We encourage you to communicate to all of your guests to refrain from attending if they are not feeling
well. Some guests may not feel comfortable yet attending a larger gathering. Support their preference and
perhaps together we can find a way to make them still feel included.

RESTAURANT

v Update pages linked to health & safety guidelines.
v" You can add graphics of seating arrangements and your restaurant safety guidelines next to call to actions to
reserve tables at your restaurant: Check Out The Twelve Hotel.

v" Add measures on the table include staff wearing face masks and gloves at all times, contactless ordering, easily
accessible sanitizer stations, and surface cleaning. Take photos of this and add to your website or social media
channels.

v Use the benefits of QR code menus. These can be added to your website so users can access them before arriving
at the restaurant.
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